EXERCISES TO PREPARE FOR SEMINAR TUESDAY 27th NOVEMBER

Choose ONE of the two proposed exercises 

Exercise 1. Tracking expenditure 

From the time you wake up on Wednesday 21st until you go to bed on Sunday 25th, keep track of every Kr. that you spend.  Record anything you purchase with cash, debit or credit card.

Then categorize the expenditures into the most meaningful set of categories that best represent how you believe you have spent your money.  Calculate how much was spent in each of the categories per hour during the time period (approx. 120 hours).  

Write a critical reflection of your spending (max. 2 pages). You could tackle the following questions: What was it like to keep track of all your money?  Were there any surprises about your spending habits?  What did you learn from putting your expenditures under meaningful categories and calculating the expenditure per hour? Is your expenditure sustainable?
Send the assignment before Monday 27th midnight to monica.guillen@sum.uio.no

Exercise 2. Electricity/water consumption diary

From Wednesday 21st until Sunday 25th choose two days (a working day and a weekend day) to keep a diary of your electricity or water consumption. Record the activities you are involved in when you use this resource (ex. turning on the lamp to read a book,  turning on the radiator, filling up the kettle, watching football on TV at a friends’ flat, etc.) and the length of time.
Write a critical reflection of your electricity/water consumption (max. 2 pages). You could tackle the following questions: What was it like to keep track of your activities concerning a specific resource?  What types of social practices require the most/least consumption of the resource?  What did you learn from recording your daily activities with regard to their interaction with energy/water systems?
Send the assignment before Monday 27th midnight to monica.guillen@sum.uio.no
EXERCISE TO PREPARE FOR SEMINAR FRIDAY 30TH NOVEMBER

Exercise 3. Media practices
Enter the following two websites (www.adbusters.org and www.commercialalert.org) and familiarise yourself with the information displayed and the principles behind them. Drawing on their philosophy, choose and bring to the last seminar (Friday 30th) an example of media practise (TV, newspapers, cinema, street posters, handing out samples, American TV series) that you think might be having a negative impact on consumers. 
Write a critical reflection about your choice of media practise (max. 2 pages). You could address the reasons why this practise is used, the existing alternatives, the symbolism behind it and the impact you believe it has on consumers. The Economist’s article on lifting restrictions on product placement might be of help: http://www.economist.com/research/articlesbysubject/displaystory.cfm?subjectid=1780456&story_id=10064059
Send the assignment before Thursday 29th midnight to monica.guillen@sum.uio.no
