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Our ”target group”

● Prospective international students 

● Mainly master’s programmes students

● Diversified group

● Career is important

● Focused on the quality of education

● Many has an image of Sweden – openness, equality, 

innovation, sustainability



Collaboration

● 51 departments

● The Student union

● The Communications Office

● Study in Sweden unit at The Swedish Institute

● Foreign missions

● Other Swedish universities

● The Swedish Migration Agency

● Expertise, ideas, problem solving



EHEF-fairs, fairs by foreign missions, 
study abroad fairs

• Builds on collaboration
• National
• European
• Bilateral

• Different platforms
• Different set ups



National collaboration



Other fair organisers

• Comercial fairs
Professional platforms

• Continuous
development



Digital recruitment activities

• Webinars

• Digital ambassadors – Instagram, Weibo and 

Wechat

• Virtual fairs

• Special activities for applicants

• Social media

• Ad campaigns

• Competing with service



Communication during the application process



• Webinars – WW, webinars with departments and with the Housing office

• Pre-Departure events 

• Collaboration with foreign missions

• Competing with service

• Student groups, speed friending

Welcoming (and keeping) admitted
students








