Part Three: Mass Media and Denocracy

9 Packaging Politics

Definition: public representations of politics controlled by politicians through spin-doctors.

· A more superficial way of doing politics

· To dumb the political discourse down

Techniques

· Interviews: as tool for the politician

· Images and appearances: marketing strategies, “branding” of the political parties

· Celebrities: association and emulation played by politicians

· Spin doctors, media, advertisers: growing authority and importance among every political party

New conditions, New politics

Why such techniques?

· Imitation and Americanization among political parties

· Process of modernization: new tools required to manage a growing social complexity

· Rational choice of voters: voters digest easier look and appearance rather than manifestos ad speeches

· Dealignment

· Technological mediation of politics: Tv as main source of political information

Fear of Packaging

Packaging as a strong incentive for people to remain ignorant.

· Media-created politician manipulated reality?

· Does the packaging process distort and damage reality?

10 Remote Control

About the impact of Internet in politics

Arguments FOR e-democracy

· Many logistic problems solved: many people in one place at the same time

· New knowledge for ordinary people

· New sources can compete with established ones

Arguments AGAINST e-democracy

· Democratic decisions are not just the product of citizens’ choices. Democracy is a system that can generate conceptual problems itself.

· Democratic decisions are not equivalent to math calculation, they also involve judgement

· Advocates for e-democracy treat the democratic process as a mere device for registering preferences

· Big players (Murdoch, Berlusconi…) can have a bad influence on democracy

· Risk of monitoring people rather than responding them

11 Power and Mass Media

Forms of power

· Discoursive power: based on knowledge, which shapes reality and common sense

· Access power: how agenda is set, what is acknowledged, what is excluded

· Resource power: how media can influence government choice

Theories

· Liberal Pluralism: least political influnce attributed to media, origin with the raise of mass society and mass consumerism

· New Right: media follow the readers, they not lead them, market oriented, free competition-based

· Marxism: media as part of the capitalist’s armoury used to maintain values and practices that serve the interest of capital and thwart the ambition of those who seek to reform the system

· Culturalism: media is tied to the dominant interests in the society, audience interprets and makes sense of the content

