THE MEDIA POLITICAL ECONOMY OF MASS MEDIA

5. STATE CONTROL AND STATE PROPAGANDA

Different kind of control:

· Censorship 

· associated with no liberal regime, but present also in liberal countries

· Self-censorship

· Secrecy

· Propaganda

· Direct use of the media by the government to represent itself in a favourable light

· Tactical leaking: bad news can be made to coincide with other more distracting events

· Press release / Press conference

Regulation: different views

· State is part of a system of news production, established rules/forms of communication (ex: copyright law)

· All form of mass communication exist within a frame o law, regulation and rights, different for each country

· State is an increasingly marginal actor: 2 process responsible of the marginalization

1) Technological determinism

2) Globalization

· Governments power: public vs private (ex: UK vs USA)

· Different kind of regulation in press and in broadcast

6. CONGLOMERATE CONTROL

· Strong role of the owners, media empire (ex: Murdoch, Berlusconi, Turner)

· 2 categories of conglomerates:

· General conglomerate: variety of interest

· Communication conglomerates: media and leisure industries

· Concentration and ownership: elements

· Government regulation (ex: absence of regulation)

· Interests and conflicts between media conglomerates (ex: war of prices)

Ownership and control

· Different types of influences

· Allocative control: general strategy of the conglomerate

· Operational control

· Different structure under which control is exercised: tow competing perspective:

· Power within capitalism

· Power within industry society

Readers and viewers

· Importance of the customers

Advertisers

· Media depend upon advertisers

· Strong control of media, pressure (ex: some companies want to read a copy of the paper to decide)

7. THE POLITICS OF JOURNALISM

· Spin doctors: gatekeeping of journalistic access

· Investigative journalism

· Model of journalism:

· Journalism as observation: balance coverage, no emotive/personalized

· Journalism as subjectivism: point of view, personal experiences

· Journalism as structured activity: news is the product of the availability, source and distribution of material resources and interests

· Commercial interests

· Technology

· Political pressure

· Commercial factors

· Budget problems

· Changes in politics

8. GLOBALIZATION AND THE WEBS POWER

· Globalizations main points

· Political importance

· Global media economy

· Globalization and technology: digital revolution

· Compression of the geographical distances

· Development of communications: technological determinism

· Commercial initiative

· Regulations

· Globalization:

· Content of communication: same images wherever

· System of distribution: same networks everywhere

· System of production

· Globalization vs Glocalization

· Fears generated by globalization:

· Process of standardization / homogeneity

· News

· Cultural identities

· How governments try to protect themselves? (ex: imports quotas for France-Canada)

· Relationship between different countries

· Movements against the globalization

· Effects of the globalization:

· Broadcasting vs Narrowcasting

· Public vs Private

