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Culture 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Convergence culture 

 “Welcome to 
convergence culture, 
where old and new media 
collide, where grassroots 
and corporate media 
intersect, where the 
power of the media 
produces and the power 
of the media consumer 
interact in unpredictable 
ways” (Jenkins 2006:2). 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Media convergence 

•  “Due to all kinds of 
technological and 
economic developments 
the tradiTonal media 
sector and the 
telecommunicaTons 
sectors are becoming 
increasingly related” 

 Cuilenberg and Slaa 
1993:149 

Media 
convergence 

•  “CompuTng corduroy, memory muslin, and solar silk might be the literal fabric 
of tomorrow’s digital dress. Instead of carrying your laptop, wear it. … In the 
further future, computer displays may be sold by the gallon and painted on, 
CD‐ROMs may be edible, and parallel processors may be applied like suntan 
loTon. AlternaTvely, we might be living in our computers.” 

Negroponte 1995:209‐10 

Media convergence 

•  “In the last quarter of the twenTeth century, ... the Internet, and 
obscure technology without much applicaTon beyond the secluded 
worlds of computer scienTsts, hackers, and countercultural 
communiTes, became the lever for the transiTon to a new form of 
society ‐ the network society ‐ and with it to a new economy”  

Castells 2001:2 

Convergence 

•  Network convergence? 
•  Terminal convergence? 
•  Service convergence? 
•  Rhetorical convergence? 
•  Market convergence? 
•  Regulatory convergence? 

Fagerjord and Storsul (2007) "QuesToning Convergence” 
 in Storsul and Stuedahl (eds) Ambivalence towards convergence.  

DigitalizaDon and media change, Gøteborg: Nordicom 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Convergence culture 

 “Welcome to 
convergence culture, 
where old and new media 
collide, where grassroots 
and corporate media 
intersect, where the 
power of the media 
produces and the power 
of the media consumer 
interact in unpredictable 
ways” (Jenkins 2006:2). 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Producers and consumers 

 “Rather than talking about media producers 
and consumers occupying separate roles, we 
might now see them as parTcipants who 
interact with each other according to a new 
set of rules that none of us fully 
understands” (p3). 

5 min 

Discuss your own media use.  

•  When are you a consumer and when are you a 
producer? 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Convergence culture  
and popular culture 

Convergence culture 
‐ and popular culture 

Convergence culture 
and popular culture  3 minutes 

•  Do fans’ acTviTes threaten copyright? 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Convergence culture  
and poliTcal culture 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Convergence culture 
and poliTcal culture 

2 min: 
•  Impact on local 
elecTons in 2011? 

•  Impact on elecTon in 
2013? 


