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WHAT ARE 
PERSONAS?

• Alan Cooper, The 
Inmates Are Running 
the Asylum, 1998

• Fictional characters
• Representations
• User archetypes
• “Stand-ins”
• Design tools
• Communication tools
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DEFINITIONS

• Wikipedia: Fictitious characters that are 
created to represent the different user types 
within a targeted demographic that might use 
a site or product. 

• Archetypal users of an intranet or website that 
represent the needs of larger groups of users, 
in terms of their goals, context, pain-points 
and personal characteristics. They act as 
‘stand-ins’ for real users and help guide 
decisions about functionality and design.
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WHAT ARE THEIR 
BENEFITS?

• Help designers to stand in 
their users’ shoes

• Help team members share 
a specific, consistent 
understanding of the users, 
their needs and goals

• Focus design effort on 
supporting user goals

• Quick tools to develop
• Provide a human "face"
• Easy to remember and 

communicate
• Can help prioritize design 

effort
• More?
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HOW TO CREATE 
PERSONAS?

• Research: interviews and 
observations, Surveys 
(optional)

• Current and potential users
• Stakeholders and market 

research specialists
• Take note of body language 

and tone
• Look for patterns in 

behaviors and attitudes
• Write a one-pager 

description with personal 
details, goals, attitudes, 
beliefs

• Get creative in 
communicating them
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USEFUL LINKS

• Photo Story 3 for Windows:
– http://microsoft.com/photostory

• FlickerStorm:
– http://www.zoo-m.com/flicker-storm/
Simply enter a word in the search field and hit 

‘enter’. 

http://microsoft.com/photostory
http://www.zoo-m.com/flicker-storm/
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