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Method: ”For People Against Dirty”

POV: to bring beautiful, non-toxic cleanliness to everyday people’s lives

The Product

The ExperienceThe Brand



Atlas Snowshoes
POV: Snowshowing as a way to allow everyday people, not just athletes, to 

get outdoors and explore



Xtracycle
POV: To meet the need of everyday people for a clean, affordable and 

soulful mode of transporting themselves and their things



Google
POV: To organize the world's information and make it universally 

accessible and useful
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Space Saturation
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